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LEADERSHIP MESSAGE

Retaining traditions; embracing innovation.
One of the biggest challenges in managing a 102-year-old iconic 
organization is balancing JA’s rich traditions against the need to 
constantly modernize our student-learning experiences, streamline 
our impact measurement, and embrace tech-savvy opportunities to 
collaborate with partners, board members, staff, volunteers, and alumni. 
Merging the old with the new was the defining theme of the last year.

Paving the road to peace.
JA Worldwide was nominated for the Nobel Peace Prize, recognizing a 
century in which we have operated even in parts of the world marked 
by political instability, violence, and war, as well as the unemployment, 
poverty, and hopelessness that stem from such conditions. By helping 
youth develop the employment and entrepreneurial tools to find 
meaningful work and start sustainable companies, JA serves as conduit 
for peace and prosperity. Our entire network is honored to have been 
recognized alongside other nominees striving for a more peaceful world.

Expanding our digital experiences.
As we responded to the overwhelming demand for digital-learning 
experiences, we knew we had to keep business volunteers, teachers, and 
mentors at the core of every JA immersive-learning journey. Whether 
we’re converting traditional JA experiences to a digital environment; 
developing digital-first, best-in-class apps; or gathering students through 
entirely virtual events, we have vastly expanded our global digital 
offerings, without sacrificing what makes JA so special. We introduced a 
wrap-around framework that enables us to augment our core learning 
experiences (which focus on students building skills, attitudes, and 
competencies) with introductory programs that pique a student’s interest 
and inspire them to learn more, as well as applied-learning opportunities 
that enable students to demonstrate mastery of competencies in the real 
world . . . and even earn a JA microcredential.

Investing in our alumni.  
Our most-engaged alumni, many of whom have spent years—even 
decades—meeting, networking, and collaborating with each other in 
person, have migrated their experiences to our online alumni community, 
which now boasts users from 100+ countries. These opportunities for 
international fellowship across borders, whether virtual or in-person, have 

real-world implications. JA youth are empowered to build and manage 
sustainable businesses that lift their incomes and strengthen their 
communities, and each cross-national friendship among JA students and 
alumni undergirds what the world needs: curiosity about cultural and 
religious practices, respectful and honest conversations, expectations of 
equality and equal opportunities, transparency in financial dealings, and 
a win-win approach to conflict. JA alumni continue to be a global force for 
good.

Honoring the past with our modernized brand.
We embarked on a brand-modernization project that led to the tech-
forward, youth-friendly brand identity you see in this report. With input 
from our global network and with our partner, Brand Pie, we developed 
a new vision for the decades ahead, in which “young people have the 
skillset and mindset to build thriving communities,” yet we retained our 
long-cherished mission “to inspire and prepare young people to succeed 
in a global economy.” Employing crowdsourcing and modern market-
testing technology, as well as utilizing more traditional creative processes 
led by Masha Eizner Design, we launched a modern global logo that 
echoes the five logos that came before it. 

Nurturing a new type of entrepreneur.
Perhaps our most seismic shift is how our students and young alumni are 
redefining entrepreneurship. They’re building companies and offering 
products and services that not only fill a consumer need and maximize 
company profits, but also fundamentally improve the world . . . or at least 
their small corner of it. The youngest generation of JA entrepreneurs 
are focused on solving the world’s biggest challenges, including climate 
change, gender and income inequality, mental health issues, and more. 
Gen Z has moved beyond entrepreneurship as a means to build wealth 
and, instead, harnesses entrepreneurship as a vehicle to build health: the 
health of individuals, communities, and societies.

Honoring the past while looking eagerly to the future. That’s JA.

Jonas Prising
Board Chair, JA Worldwide 
CEO, ManpowerGroup

Asheesh Advani
President and CEO,
JA Worldwide

2

JA
 W

orld
w

id
e  A

n
n

u
al R

ep
ort  20

21



W
h

at W
e D

o

WHAT WE DO

Our students tackle the toughest  
challenges in their communities.
As one of the world’s largest and most-impactful youth-serving 
NGOs, JA delivers hands on, immersive learning in work readiness, 
financial health, entrepreneurship, sustainability, STEM, economics, 
and more. Reaching more than 12 million young people each year, 
JA Worldwide is one of few organizations with the scale, experience, 
and passion to build a brighter future for the next generation of 
innovators, entrepreneurs, and leaders.

But the impact of our real-world training goes beyond individual 
students. For over 100 years, JA has operated all over the world, 
even in areas of political instability, violence, and war, ready to help 
students through the unemployment, poverty, and hopelessness 
that stem from such conditions. By helping youth develop the 
employment and entrepreneurial tools to find meaningful work and 
start sustainable companies, JA serves as a conduit for peace and 
prosperity. Through JA, young people are equipped with the skillset 
and mindset to build thriving communities. 

Building the skills that employers seek 
and that entrepreneurs need. 
The global pandemic created an opportunity for new digital 
learning experiences to emerge faster than ever. At the same time, 
automation, globalization, and working from home require new skills, 
just as the largest generation in history is entering the workforce. 

JA’s skill-building programs—for students as young as 5 and as 
old as 25—are more important than ever before in our century of 
innovation and achievement.

Under the mentorship of over 200,000 volunteers from all sectors 
of society, plus more than 250,000 teachers, JA students benefit 
from real-world work experience and know-how, transforming 

their knowledge, skills, attitudes, and aspirations as they build 
toward successful careers, prepare for the risks and rewards of 
entrepreneurship, and learn to thrive financially. 

We equip young people from every corner of the world with the 
employment and entrepreneurship skills they need right now—and 
in the future. By building a wide range of skills and nurturing self-
belief, JA prepares young people for the future of work, teaches them 
how to think entrepreneurially, and ensures they have the tools to be 
financially capable adults. 

Impact around the world.
In over 100 countries, our passionate staff has unparalleled access 
to schools, creating an ecosystem of hands-on programs driven by 
volunteers, teachers, policymakers, and the private sector. In addition 
to maintaining deep relationships with our funders, we’re forging 
partnerships with high-tech start-ups, universities, and like-minded 
NGOs, giving even more students the opportunity to benefit from 
JA’s learning experiences.

Our 150 million living alumni are a testament to JA’s lifelong impact, 
serving as a global force for good. Many start businesses that serve 
a social need, solve a local problem, or inspire others to reach their 
potential. Others donate time and money to their communities. 
Still others give back to the next generation of young people by 
volunteering and mentoring. 

A modern NGO with 100+ years of 
experience.
At JA, we’re laying the groundwork to serve exponentially more 
students by supporting innovation throughout our network, making 
investments in technology and human capital, and executing 
partnerships with select organizations that benefit from our 
unparalleled access to schools and students. An investment in JA is 
an investment in the success of the next generation.

Work Readiness: 
Preparing youth for 
the jobs of the future

JA’s immersive, volunteer-led work-
readiness programs teach critical work 
skills that prepare young people for college, 
trade school, or the workforce. Whether 
job shadowing skilled mentors, testing 
their skills through digital experiences, 
or developing solutions during business 
challenges, JA students are prepared for 
the future of work.

Financial Literacy: 
Developing financial 
independence

JA’s hands-on, role-playing financial-health 
programs expose young people to smart 
saving and investing, thoughtful spending 
and credit, the role of taxes, the value of 
employment and community involvement, 
and the opportunities of global trade. We 
prepare young people for lifelong financial 
health.

Entrepreneurship: 
Cultivating an 
entrepreneurial mindset

Through JA’s real-world entrepreneurship 
programs—the longest-running 
in the world—students ignite their 
entrepreneurial spirit by developing an 
innovative product or service, financing 
their startup, marketing their product or 
service, and launching their careers as 
entrepreneurs or intrapreneur.
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STRATEGIC PRIORITIES
The world has transformed since 1919.
Young people face a global employment crisis that will impact their 
career opportunities and financial well-being for the rest of their lives, 
due in part to the global pandemic and to the changing nature of 
work, which is widening the gap between the needs of employers 
and the skills of young people.

As the world changes, so must JA, and we relish the challenge. 
We’ve embarked on a journey to raise the aspirations of the young 
people we serve, arming them with the work skills, entrepreneurial 
experience, financial know-how, and technical savvy that will propel 
them toward a life of economic stability and career success. Our 
strategic plan reflects our aspirations through four global priorities.

#1: Learning Experience Modernization
Both before and after the COVID pandemic, JA Worldwide has 
prioritized the introduction of modern learning experiences and 
student events using technology, virtual reality, and experiential 
learning through new interfaces. We’re building on recent 
investments made through JA Labs (our network-wide innovation 
fund), data-gathering and learning-management systems, online 
alumni community engagement, and student-facing digital 
programs. Our impact metrics have been upgraded to include 
global and regional elements to ensure that the introduction of 
technologies and digital delivery enhances employability and 
entrepreneurship outcomes for the youth we serve. 

#2: Impact Measurement and Data 
Analytics
Across more than 100 countries, JA’s impact is felt not just in 
the students who experienced our unique programs, but also in 
that student’s community. We’re making strategic investments 
to enhance our data-analytics capabilities and upgrade the 
ways in which we collect information from our network and 
the business-intelligence tools we offer to our stakeholders. 

In addition, JA Worldwide has introduced an impact-scoring 
framework that ensures our global network has incentives that are 
outcomes-focused, data-driven, and aligned to our unifying impact 
objective of employability and entrepreneurship. The framework 
was piloted in the MENA region and is now utilized globally by JA 
Worldwide.  

#3: Partnerships for Growth and 
Innovation
JA Worldwide is changing the way we work with partners. Rather 
than only raising funding to deliver JA-branded learning experiences, 
we’re leveraging our assets to deliver more impact and achieve 
greater scale. For example, we’re increasingly working with partners 
who bring their own educational programs to our network, and are 
co-creating solutions that meet the needs of school systems, JA 
locations, and the youth we serve. This approach has allowed JA to 
accelerate our adoption of technology-enabled programs, test the 
latest educational approaches, and increase ROI on philanthropic 
donations to serve youth. With over 300 legal entities spread 
across 100+ countries, the JA network is built on a foundation of 
partnerships that is managed by JA Worldwide and six regional 
operating centers. 

#4: Network Collaboration
JA’s network of teams is connected by a globally recognized and 
respected brand; passion for relevant, hands-on learning; and a 
shared belief in the boundless potential of young people. In addition 
to raising funding to support the JA network, we invest in activities 
that enable greater collaboration among JA network members and 
youth around the world. Our strategic imperative is to invest in more 
global youth events such as the Global Youth Forum, more global 
staff events such as the JA Global Leadership Conference, more staff 
development initiatives such as #KeepLearning Staff, more alumni 
initiatives such as Gather and JA University, and more technology 
that makes it easier for the network to collaborate and gain access to 
best-in-class learning experiences. 

For additional information, visit jaworldwide.org/strategicplan.
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OUR IMPACT

12,680,000+
STUDENT EXPERIENCES

177,004,000+
CONTACT HOURS

264,100+
TEACHERS & EDUCATORS 

236,200+
VOLUNTEERS

80,700+
SCHOOLS

2,700+
STAFF
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OUR LOCATIONS
JA AFRICA
Côte D’Ivoire
Eswatini
Gabon
Ghana
Kenya
Mauritius
Nigeria
Senegal
South Africa
Uganda
Zambia
Zimbabwe

JA AMERICAS
Argentina
Bahamas
Brazil
Canada
Cayman Islands
Chile
Colombia
Costa Rica
Curaçao
Dominica
Dominican Republic
Ecuador
El Salvador
Guatemala
Honduras
Jamaica
Mexico

Nicaragua
Panama
Paraguay
Peru
Puerto Rico
St. Kitts and Nevis
St. Lucia
Trinidad & Tobago
Turks & Caicos
Uruguay
US Virgin Islands
Venezuela

JA ASIA PACIFIC
Australia
Azerbaijan
Brunei
China
Guam
Hong Kong SAR—China
India
Indonesia
Japan
Malaysia
Pakistan
Philippines
Republic of Korea
Singapore
Thailand
Turkmenistan
Vietnam

JA EUROPE
Albania
Armenia
Austria
Belgium (Flemish)
Belgium (French)
Bulgaria
Cyprus
Czech Republic
Denmark
Estonia
Finland
France
Georgia
Germany
Greece
Hungary
Iceland
Ireland
Isle of Man
Israel
Italy
Latvia
Lithuania
Luxembourg
Macedonia
Malta
Moldova
Netherlands
Norway
Poland
Portugal

Romania
Russia
Serbia
Slovakia
Slovenia
Spain
Sweden
Switzerland
Turkey
United Kingdom 

INJAZ AL-ARAB JA MENA
Algeria
Bahrain
Egypt
Kuwait
Lebanon
Morocco
Oman
Palestine
Qatar
Saudi Arabia
Tunisia
United Arab Emirates
Yemen

JUNIOR ACHIEVEMENT USA
United States of America

5,924,033
student

experiences

JUNIOR 
ACHIEVEMENT 

USA

657,470
student

experiences

JA AMERICAS

2,360,135
student

experiences

12,687,855
student

experiences

JA WORLDWIDE

JA EUROPE

INJAZ AL-ARAB
JA MENA

JA ASIA PACIFIC2,503,939
student

experiences

1,111,028
student

experiences

JA AFRICA

131,260
student

experiences
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Inspiring Youth with Role Models
 
The Global Business Hall of Fame, presented by JA Worldwide, 
features top entrepreneurs and business leaders that span the last 
two centuries. From the inventor of blue jeans to the co-founder of 
one of the world’s leading biotech companies, young people find a 
diverse set of influencers to kindle their entrepreneurial spirit. 

From 1975 to 2009, the Business Hall of Fame inducted more 
than 200 celebrated laureates. Some were founders of successful 
companies. Others were CEOs, industry pioneers, or publishers. Each 
demonstrated a commitment to their communities, both locally and 
globally.

Each Global Business Hall of Fame laureate 
may inspire millions of young people 
who are preparing for employment and 
entrepreneurship.

Today, our inspiring laureates are reflective of our global reach into 
over 100 countries, of the diversity of JA students, and of the many 
ways in which the business world has changed since 1975. We’re 
ensuring inspiring representation from women, from countries 
around the world, and from a wide range of diverse industries.
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GLOBAL BUSINESS HALL OF FAME

Two Inspiring Types of Laureates
 
Under 40 years of age, entrepreneurial in spirit, and community 
focused, the Innovator is changing the landscape globally or has 
emerged on the global stage because of the Innovator’s work. The 
Innovator is an inspiration, full of energy, and passionate about work, 
courageous, and a promoter of change and innovation on behalf of 
the global good. 

As a senior leader who is an inspiration to others, the Leader’s 
contributions have advanced the landscape of business with a focus 
on improving the lives of others. As a result, the Leader has led 
companies and initiatives toward the Global Goals and is a role model 
who exhibits social values, inclusivity, and a global point of view. 
The Leader is likely to have led with a large scope of responsibility, 
resources, and talent.

A Global Force for Good
 
We also feature laureates who are making the world a better place. As 
such, the Global Business Hall of Fame accepts only nominees who 
are working toward the Global Goals for Sustainable Development 
(SDGs), as we reinforce to JA students that they have the power to be 
a force for global good.

Featured Laureates
Discover more at businesshalloffame.org

The risk that we run as a society of not 
understanding technology . . . is that it’s 
causing us to be less creative as a society 
and to be less adaptable to the problems 
that we have in the world.
Ayah Bdeir

Whatever I have aspired for or achieved 
in my career has always been fueled by 
a longing to break the stigma or what is 
perceived of the women in my region.

Sheikha Hanadi Al Thani

I wanted to change the perceptions and 
create a niche in which people could carve 
out a career
Divine Ndhlukula

An expert knows all the answers—if 
you ask the right questions.
Levi Strauss

Make meaning, not money. Money will 
come after. I never founded .lumen to make 
money, and yet we unveiled a multi-billion 
dollar market.
Cornel Amariei

Some of us sit and wait for opportunity 
when it is always with us.
Alonzo Herndon

If you are determined and you want it, you 
can just go for it. It might take a very long 
time and it might be challenging but the 
equalitarian nature of that is what’s so 
exciting.
Melanie Perkins

If we tackle corruption, no child would 
sleep hungry, there would be no injustice, 
every child would be in school. The most 
powerful force against corruption is one 
person saying “no.”
Strive Masiyiwa
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24 member countries/areas
1,111,000+ student experiences
18.1 million+ contact hours
16,000+ volunteers
12,000+ teachers & educators
12,800+ schools

NINA: SAFE DRINKING WATER FOR PERU

JA Americas | JA Peru 

Ariana Bettocchi, Fiamma Bahamonde, Isabella Romero, Daniela Escribens, Michelle Leigh, 
Emma Cilloniz, Daniella Becerra, Camille Rouillon, Luciana Córdova, Camila Salmón

Tamara, who lives with in western Peru with 
her family, wanted help: Her little brother had 
developed typhoid fever from drinking polluted 
water from the Rímac River, the only source of 
water available to their family. His life was at risk.

Ten Peruvian teenage girls stepped in. Research 
showed that two billion people around the world 
lack safe drinking water, resulting in nearly 100 
deaths every hour, so they focused their JA Peru 
company—named Nina—on developing an 
inexpensive water-filtration system. Designed 
and 3D printed by the team, the result is Yaku, a 
portable, sealed, stainless steel one-liter bottle that 
filters 99.99% of water’s impurities and is priced 40% 
lower than its competition. Each bottle also features 
a Peruvian-themed graphic design.

Recognizing that a one-liter personal water bottle 
won’t make enough of a difference for most 
households, Team Nina sought out paid investors 
to help expand into a larger product, called the 
Mayu. This backpack version enables filtration and 
purification of enough water for a family of four 
and can be worn to and from rivers and other water 
sources. Rather than sell the Mayu, Team Nina 
donates one for every ten Yakus sold, and is looking 
to expand beyond Peru, once needs there are met.

The goal: To save lives, including that of Tamara’s 
brother.
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13 member countries/areas
657,400+ student experiences
2.9 million+ contact hours
5,100+ volunteers
1,920+ teachers & educators
1,930+ schools

Houseplants and outdoor plantings are difficult 
to come by in Oman, especially in urban areas. 
Nurseries are not close-by, offer only a small 
number of products, and are usually understaffed, 
all of which makes finding plants is a challenge.

To tackle this issue, INJAZ Oman students 
conceived of, designed, and opened The Shatla 
Store, a website that brings nurseries within reach 
through edutainment (browsing  the site is a 
well-designed plant learning experience), online 
ordering, and home delivery. The gardening box 
that arrives included specific seeds that will grow 
into the exact right houseplant, a well-designed mix 
of dirt, a handheld shovel, and entertaining care 
instructions . . . everything Omanis need to grow the 
houseplants that fit their lives.

The road to creating The Shatla Store wasn’t easy. 
With the mounting pressures of high-school—
especially with college looming and the importance 
of performing well in classes in order to open 

SHATLA: ONE-STOP SHOP FOR PLANTS  

INJAZ Al-Arab JA MENA | INJAZ Oman

Shahad al Hasani, Sarah Al Zaabi, Zainab Al Lawati, Ahmed Al Lawati, Hashim Mustafa

up scholarship opportunities—two critical team 
members left the company. When that happened, 
the rest of the team considered doing the same. 

Instead, demonstrating the resilience that makes 
JA so necessary in youth education, the remaining 
team returned to its original vision, developed a new 
business plan, and then undertook a marketing 
campaign that resulted in a 75% increase in sales.

Today, Shatla manages over 1,000 different plant 
species and, thanks to relationships with nurseries 
all over Oman, makes local pick-up possible. As their 
customers grow products from seeds to plants, 
Shatlas has its eye on the future, which includes 
landscaping, irrigation systems, Shatla-branded 
nurseries, and expansion beyond Oman.
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41 member locations
5,920,000+ student experiences
105.1 million+ contact hours
74,000+ volunteers
137,000+ teachers & educators
42,350+ schools

BUBBLES:  
CONNECTIVITY FOR STRUGGLING STUDENTS 
JA Europe | JA Denmark (Fonden for Entreprenørskab)

Nicklas Stokholm, Christian Ørum, Kevin Albin

When Team Bubbles—made up of Nicklas 
Stokholm, 19, Christian Ørum, 18, and Kevin 
Albin, 20—came together in a high-school 
innovation class at Herningsholm Erhvervsskole 
& Gymnasier, they saw an opportunity to start an 
innovative JA Company Program, a collaboration 
between the school and JA Denmark (Fonden for 
Entreprenørskab). 

The idea for Bubbles originated with Christian, as 
he watched his sister struggle with ADHD. “She 
was the inspiration, but we soon realized it was not 
only my sister who was affected by this,” Christian 
says. “A lot of other students were influenced by it, 
including many other diagnoses that inhibited their 
ability to focus in class.”

Bubbles improves communication between 
educators and students who suffer from attention 
deficit and hyperactivity disorders (ADHD). Students 

wear noise-cancelling headsets that eliminate 
audio distractions while, at the same time, creating 
a direct line of communication between teacher 
and student, with a goal of improving academic 
performance. 

Although all three were set to attend college, 
Christian, Nicklas, and Kevin decided to tap a gap 
year—or Sabbath year, as it is known in Denmark—
to continue working on Bubbles. “All our time has 
been dedicated to Bubbles, so we’re able to help 
a lot of children. In fact, we’ve just hired our first 
employee!
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NAGROTECH: FRESH VEGETABLES IN ESWATINI  

JA Africa | JA Eswatini

Sivesetfu Bhembe, Sibongakonkhe Dlamini, Lindelwa Zindela, Nkhosinathi Dlamini

12 member countries/areas
131,200+ student experiences
3.7 million+ contact hours
770+ volunteers
880+ teachers & educators
950+ schools

NagroTech was founded as a JA Eswatini company 
to solve three challenges: the low availability of 
vegetables in the Kingdom of Eswatini; inflation in 
the costs of vegetables, when they can be found; 
the lack of land faced by most residents, making 
growing their own vegetables nearly impossible.

NagroTechPTY turned to hydroponic gardening, 
which is designed to use water—rather than soil—
as the medium for growth, along with liquid 
nutrition that’s made up entirely of local compost 
from kitchen leftovers. The system is both mobile 
and decorative, making it perfect for urban and 
suburban residents. 

JA students designed a system that is simple for the 
user: plant the seeds in the provided tubing, and 
add the liquid nutrient. From there, fresh, crispy, 
nutritious vegetables can grow in any size dwelling, 
even a small apartment.

JA
 W

orld
w

id
e  A

n
n

u
al R

ep
ort  20

21

12



Ju
n

ior A
ch

ievem
en

t U
SA

105 local areas
2,503,000+ student experiences
16.1 million+ contact hours
128,200+ volunteers
89,700+ teachers & educators
11,600+ schools

EVO: ECO-FRIENDLY STRAWS

Junior Achievement USA

Alyssa Le, Richard Chan, Megan Konvicka, Jeran Kong, Kayla Awadin

As Houston, Texas, began to experience plastic-
straw bans that were meant to lower plastic 
consumption, Team Eco from JA of Southeast Texas 
went looking for an alternative. Enter ThreEvo, an 
eco-friendly, easy-to-carry kit made up of bamboo 
straws, a cleaner, and a case. 

“Plastic straws are the eighth-leading plastic 
pollutant,” says CEO Alyssa Le, “yet we use them all 
the time. Especially high schoolers. We love going 
out to study, going out to hang out, so we really 
wanted to find a solution that would genuinely 
make an impact.”

The team sourced bamboo and brushes, and 
then went to work drilling, cutting, and sewing 
components that went into the recycled case, 
keeping a close eye on product quality by being 
active in the manufacturing process. 

Although the initial business plan called for 
partnering with popular restaurants and fast-
food chains—relationships that Evo successfully 
navigated—the pandemic created a need for a 
more private option, so they started selling ThreEvo 
through an online commerce site, using social 
media and promotions to drive users to the site.
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When developing its business plan, Team Revival 
made a decision to use only public transportation 
to deliver products, in order to further reduce the 
company’s carbon footprint. Then, Revival partnered 
with a local nonprofit in two ways: the team 
outsourced labor to the marginalized community 
members served by the nonprofit, workers who are 
in need of demonstrable skills in order to re-enter 
the workforce. Second, Team Revival gives a portion 
of each bag’s profit to the nonprofit.

Banners kept out of landfill. A low carbon footprint 
for delivery services. Marginalized community 
members gaining skills. And a donation for every 
purchase. 

Revival is saving Planet Earth, one bag at a time.
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15 member countries/areas
2,360,000+ student experiences
30.9 million+ contact hours
11,900+ volunteers
22,400+ teachers & educators
10,800+ schools

 
REVIVAL: SEEING VALUE IN DISCARDED 
PLASTIC

JA Asia Pacific | JA Singapore

Tina Jiang, Sam Liu, Carlota Pinker Rego, Dhruv Sharma, Guanju Wang, Jackson Wang, 
Kevin Yu, Terry Zhang, Coco Zhou

Advertisers in Singapore use plastic banners to 
draw attention to products and events, ranging 
from restauraunt offerings to concerts. But once 
each non-recyleable banner has played its part, it’s 
discarded. Or at least it was, before a  JA Singapore 
team got involved.

Team Revival saw potential in the strong, 
waterproof, free materials in each banner and set 
about looking for a way to repurpose them. The 
result is the Versa bag, wearable in three ways: 
over the shoulder, as a cross-body bag, or as a 
backpack. In just the first few months of production, 
Revival kept more than 40kg of banner waste out 
of Singapore landfills. And they intend to keep 
climbing higher.
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JA WORLDWIDE BOARD OF GOVERNORS

Maliz Beams
Emeritus Governor 

Partha Bose
Partner and Chief Marketing 
Officer, Oliver Wyman 
Marketing Committee Chair 

Michael Bray
Emeritus Governor 

Jim Carroll
Senior Vice President, Global 
Government Relations, 
Honeywell International 
Board Chair, JA USA 

Doug Charles
President of the Americas, 
Korn Ferry 

David L. Cunningham, 
Jr.
President & Chief Executive 
Officer (retired), FedEx 
Express 

Francesco Vanni 
d’Archirafi
Chair, Euroclear  

Jonas Prising
Chairman & CEO, 
ManpowerGroup 
Board Chair 

Shiv Khemka
Vice Chairman, SUN Group 
Chairman, The Global 
Education & Leadership 
Foundation 
Board Co-Vice Chair 

Karen Reddington
President, FedEx Express 
Europe and CEO, TNT 
Board Co-Vice Chair 

Asheesh Advani
President & CEO, JA 
Worldwide 

Ainar D. Aijala, Jr.
Emeritus Governor 

Mayu Avila
Corporate Sustainability 
Regional Head (retired), HSBC 
Latin America 
People Development 
Committee Chair 
 

Ralph de la Vega
President & CEO 
(retired), AT&T Mobile and 
Business Solutions 

Michel De Wolf
CPA, DGST & UCLouvain 
Board Secretary 

Phil Evans
Managing Director, Global 
Provider Strategy, BlackRock 
Development Committee 
Chair 

Karen Hopkins
Global CMO, Partner, EY 

Brad S. Karp
Chairman, Paul, Weiss, 
Rifkind, Wharton & Garrison, 
LLP 

Vivian Lau
Vice Chair and Group CEO, 
Pacific Air Holdings Limited 

Representing the top 
worldwide corporations 
and the brightest minds 
of their generation, the 
JA Worldwide Board of 
Governors shapes our 
global footprint, steers our 
strategic direction, and 
mentors our staff.

B
oard

 of G
overn

ors

Claudia Slacik
Chief Banking Officer and 
Senior Vice President-Export 
Finance (retired), Export-
Import Bank of the U.S. 

Sheikha Hanadi Bint 
Nasser Bin Khaled Al 
Thani 
Vice Chairman, NBK Holdings 
Board Chair, INJAZ Al-Arab  
 
Elena Tosheva
Brand Marketing Manager, 
Google 
JA Alumni Honoris and former 
JA Alumni Europe President 

Bhakti Vithalani
Founder & CEO, BigSpring 
Learning Experience 
Committee Co-Chair 

Adam Warby
CEO Emeritus, Avanade 
Board Chair, JA Europe

Peter Njonjo
Co-Founder and CEO, Twiga 
Foods 

Stephen O’Hearn
Partner, 
PricewaterhouseCoopers 
Gmbh WPG 
Audit Committee Chair 

P G Raghuraman
Managing Director, Chief Risk 
Officer for Growth Markets, 
Accenture 
Board Chair, JA Asia Pacific 

Gus Schmedlen
President & Chief Revenue 
Officer, Xio Research, Inc. 
Learning Experience 
Committee Co-Chair

Shannon Schuyler 
Principal, Chief Purpose & 
Inclusion Officer, PwC 

Steve Sear
President, International, and 
Executive Vice President, 
Global Sales, for Delta Air 
Lines 

Luciano Macagno
Managing Director, Latin 
America, Caribbean & South 
Florida, Delta Air Lines 
Board Chair, JA Americas 

Fiona Macaulay
Founder-CEO WILD; Professor 
at Georgetown University 
McDonough School of 
Business; Inc.com Columnist 

Pamela Maynard
CEO, Avanade 

Carlos Motta
Director, Inversiones Bahia 
Board Treasurer, Finance 
Committee Chair

Charles Olumuyiwa 
Moyela
Senior Communications 
Consultant, African 
Development Bank 
Board Chair, JA Africa 

David Oskandy
Former General Counsel & 
Secretary, Avanade Inc. 

JA
 W

orld
w

id
e  A

n
n

u
al R

ep
ort  20

21

16



JA GLOBAL COUNCIL JA UNIVERSITY CHANCELLORS

Ger Graus 
Global Director of Education, 
KidZania

Brandon L. Griffin 
Head of B2B Marketing, 
LOCALiQ

Jonathan G. Isaacson 
Chairman and CEO of The 
Gem Group, Inc.

Joseph Jeong 
Entrepreneurship Instructor; 
Investor; Co-Founder, 
FutureHack 

Alan Kelly 
Corporate Vice President 
& President (retired), 
ExxonMobil, Fuels, Lubricants, 
& Specialties Marketing 
Company

Rob Klapper 
CEO, Ashworth College Vice 
Chairman, NBK Holdings

Walter Loewenstern, Jr. 
Founder, ROLM Corporation; 
Venture Capitalist and 
Investor

Sam Masri 
Global Head of Industry and 
Value Advisory, SAP

Andrew McKee 
Serial Entrepreneur; 
Investment Banker; Venture 
Capital Investor

John Ambrose 
Founder, Net-zero Energy 
Investors

Todd Cassler 
President, Financial 
Institutions and Advisory 
Solutions, John Hancock 
Investments and Manulife 

Samuel A. Di Piazza, Jr. 
Global CEO (retired), 
PricewaterhouseCoopers 
International Ltd

Robert Glazer 
Founder and CEO, 
Acceleration Partners

Camille R. Francis 
Senior Interview Logistics 
Coordinator, Capital One

Patricia L. Francy 
Chair and President, The 
Muriel  F. Siebert Foundation

Brad Geddes 
President and CEO, Zucora, 
Inc.

Hashim Gillani 
President–Strategy, Business 
Development and M&A, 
Alghanim Industries

Anubhav S. Goel 
Executive Vice President 
of Client Growth Solutions, 
SPINS

Nadeem Nathoo 
Co-Founder, The Knowledge 
Society (TKS)

Maurice & Katy Ostro 
Serial Entrepreneurs; 
Philanthropists; Co-Founders, 
Entrepreneurial Giving

Lindsey Pollak 
Bestselling Author; Career & 
Workplace Expert

William Salomon 
Senior Partner, Hansa Capital 
Partners

William Schawbel 
Chief Executive Officer of 
Schawbel Companies

Andrew Schmahl 
Partner and Managing 
Director; The Boston 
Consulting Group

Mark Thompson 
Senior Executive Coach; 
Bestselling Author; Keynote 
Speaker

Andrew K. Tipping 
Global Strategy Consultant

The JA Worldwide Global 
Council is a body of 
distinguished individuals 
who are committed to 
the mission of JA around 
the world. Members 
of the Global Council 
participate in and support 
JA as their schedules allow, 
whether connecting with 
budding entrepreneurs, 
participating in JA events, 
or mentoring our global 
staff. 

Frances Hesselbein
President and CEO, Frances 
Hesselbein Leadership Forum; 
former CEO, Girl Scouts of the 
USA

Gowri Ishwaran
Educationist, education 
consultant, and advisor to the 
Shiv Nadar Foundation; current 
Vice-Chair and former CEO of the 
Global Education & Leadership 
Foundation (tGELF)

Dave Meltzer
Co-founder of Sports 1 Marketing, 
former CEO of Leigh Steinberg 
Sports & Entertainment agency, 
three-time international best-
selling author, Top 100 Business 
Coach

Sharon Lechter
Entrepreneur, international 
speaker, best-selling author, 
mentor, philanthropist, licensed 
CPA, and Chartered Global 
Management Accountant

Bob Proctor
New York Times best-selling 
author, co-founder and chair 
of the Proctor Gallagher 
Institute 

Ismael Cala
Radio and TV presenter and 
producer, journalist, motivational 
author and speaker

Jack Canfield
Founder and former CEO of 
Chicken Soup for the Soul 
Enterprises, author, motivational 
speaker, corporate trainer, and 
entrepreneur

David Corbin
Two-time Wall Street Journal 
best-selling author, professional 
speaker, brand strategist, mentor 
to mentors, and business advisor

Marshall Goldsmith
Best-selling author of over 35 
books, world-renowned business 
educator and coaching leader

Don Green
Executive Director, Napoleon 
Hill Foundation, global social 
entrepreneur

Mark Victor Hansen
Founder and co-creator of 
the Chicken Soup for the Soul 
book series; inspirational and 
motivational speaker, trainer, and 
author

Gary Reid
Author, film producer, keynote 
speaker. And founder of the 
Secret Knock

Steve Rogers
Business and lifestyle consultant, 
Amazon #1 bestselling author

Brian J. Sidorsky
Founder and CEO, Lansdowne 
Equity Ventures

Mark C. Thompson
New York Times bestselling 
author; leadership coach for the 
world’s fastest growing, most 
innovative companies

Brian Tracy
Chairman and CEO of Brian Tracy 
International; keynote speaker 
and seminar leader of 250,000 
participants each year; author of 
70+ books

Satish Verma
President and CEO of the Think 
and Grow Rich Institute

Though JA University, the 
alumni and staff of the 
JA network are provided 
access to lifelong learning 
content and unique 
learning experiences. 

The Chancellors have 
generously provided access 
to their books, TV shows, 
videos, keynote speeches, 
and consulting services 
to support JA’s staff 
development and alumni 
engagement activities.

JA
 W

orld
w

id
e  A

n
n

u
al R

ep
ort  20

21

17



FINANCIALS

JA Worldwide’s balance sheet is strong, ending the year with over US 
$8.1 million in net assets and US $12.6 million in cash and investments. 
Despite the challenges of the COVID-19 pandemic, JA Worldwide 
generated revenue exceeding $11.2 million, with contributions 
exceeding $6.7 million during 2021. 

Total expenses of $10.8 million in 2021 compared favorably to 
2020, allowing JA Worldwide to generate an operating surplus of 
approximately $0.4 million. During the last four years, financial 
stewardship and the generosity of our donors have allowed JA 
Worldwide to increase our total net assets by 77%, from $4.6 million 
to $8.1 million, providing resilience and greater financial capacity for 
future investments.
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OUR DONORS

JA Worldwide and our six JA regional 
operating centers recognize donors 
and partners for their generous 
contributions during our fiscal year 
2021. Contributions made directly to 
local JA organizations are not included 
in this section, but we extend our 
appreciation and gratitude to the 
individuals, corporations, foundations, 
and government agencies that provide 
further support to JA locally.

KEY
AF: JA Africa
AM: JA Americas
AP: JA Asia Pacific
EU: JA Europe
MENA: INJAZ Al-Arab JA MENA
USA: JA USA
WW: JA Worldwide

$1,000,000+
HSBC AP, AM, EU, WW, AF, USA, MENA
CrossKnowledge USA
RSM US Foundation USA
Taco Bell Foundation USA
Accenture LLP (in-kind) WW, USA, AP, AM, EU
Citi Foundation AF, AM, EU, AP, MENA, WW
USAID EU, AP

$500,000+
AT&T and AT&T Employee Giving WW, EU, USA
Chick-fil-A Foundation USA
EIT-European Institute of Innovation  EU 
   and Technology 
Ernst & Young LLP (in-kind) WW, AM, USA, EU
FedEx (in-kind) MENA, EU, AM, AP
Google MENA
Janus Henderson Foundation USA
JPMorgan Chase Foundation EU, AP, WW, USA
MetLife Foundation AM, EU, MENA, AP, WW
Prudence Foundation AP, AF
Scotiabank AM

Photo by Franz-Rido
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OUR DONORS

$250,000+
AIG USA
Avanade, Inc. WW, USA, AM, EU
Bank of America AM, USA
BNY Mellon AP, EU, MENA
Citizens Financial Group USA
CNA Financial Corporation USA
Discover Financial Services USA
HP, Inc. AP, AM, EU, WW, AF, 
 USA, MENA
Intuit USA
ITC AP
Johnson & Johnson EU, AP, AM, USA, WW
KPMG LLP WW, USA, AP
Microsoft WW, EU, AM, AP, MENA
NN EU
PMIEF EU
Prudence Foundation AF
Prudential Foundation AP
Santander Bank, N.A. USA
SAP International MENA, AM
Tides Foundation Africa
Truist USA
Voya Financial USA

$100,000+
Alghanim Industries WW, MENA
Alliance Data USA
Allstate Insurance Company USA
Ally Financial  USA
Arconic EU

$75,000+
American Express Foundation WW, USA
BATA EU
GIZ EU
IBM & IBM Employee Giving WW, AM
MasterCard MENA, AF
Misk MENA
Qatar Development Funds MENA

$50,000+
American Honda Finance Corporation USA
Ralph de la Vega WW
El Pomar Foundation USA
Ergon Capital EU
ExxonMobil EU
FactSet & FactSet Employee Giving WW, USA
FERD EU
Horace A. Moses Foundation USA
IBM WW
Investcorp MENA
ManpowerGroup (in-kind) AM
Prince’s Trust International AF
Prudence AP
William Schawbel WW
Schneider MENA
Silicon Valley Community Foundation AP
Toyota EU
Under Armour AM
United Nations Environment  AF 
   Programme
Waterloo Foundation AF
Waters Corporation AP, EU, USA, WW

ArrowGlobal EU
Bechtel Group Foundation WW, USA, AM, AF, 
 MENA, EU
Bloomberg EU, USA
Citi Foundation USA
Dell, Inc. & Dell Employee Giving AM
Euroclear EU
Euronext EU
European Commission EU
Fairwinds Foundation USA
Fidelity Investments USA
Franklin Templeton & Franklin WW, AM, AP, USA 
   Templeton Employee Giving
Harry Winston, Inc. EU, USA, AP, MENA, 
 WW
Intel EU
JHM Charitable Foundation EU
Julis Baer Europe
M&G Prudential EU
ManpowerGroup USA, EU, AM
Marsh & McLennan Companies, Inc. AM, MENA, EU, AP,  
 AF, USA, WW 
Denman K. McNear USA
Novartis EU
Skoll Foundation MENA
Starbucks USA
State Street Global Advisors WW
TJX Foundation, Inc. USA
UBS EU
UK Online Giving AF, AP
UPS Foundation, The USA
Verizon Foundation USA
Zalando EU

$25,000+
American Tower Foundation AM
Asheesh Advani and Helen Rosenfeld  WW, AF, MENA 
   Family Foundation
Brandpie (in-kind) WW
Bridge Investment Group USA
Catherine S. Brune USA
BSM  EU
Carrier Corporation USA
James M. Carroll USA
Coca Cola EU
Deloitte USA
Ecco Select USA
Edgewater Talent (in-kind) WW
John Deere Foundation AM
Diane and Jack E. Kosakowski USA
Llorente y Cuenca (in-kind) AM
Rodney O. Martin USA
Morgan Stanley USA
Moss Adams USA
MUFG EU
NBCUniversal LLC USA
Ooredoo MENA
Paul, Weiss, Rifkind, Wharton &  WW 
   Garrison LLP on behalf of Brad Karp 
Jonas and Sylvia Prising WW, USA
Robert Half International USA
Simmons Bank USA
State Farm USA
The Stiles Nicholson Foundation USA
Sheikha Hanadi Al Thani WW
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OUR DONORS

$10,000+
Aiducation AF
Ainar Aijala WW
Alan and Carol Kelly Charitable  WW 
   Foundation
AmCham EU EU
American Council of Life Insurers USA
Alan S. Armstrong USA
Ana Paula Assis AM
Evelyn and Frank Angelle USA 
Avanade, Inc. on behalf of Adam Warby WW
Maliz Beams WW
Boeing EU
Partha Bose WW
Bytedance AP
Conrad N. Hilton Foundation AF
Sports 1 Marketing (David Meltzer  WW 
   Enterprises)
Delta Air Lines EU
Ecobank Foundation AF
EEA and Norway Grants EU
Emerson USA
Emerson Charitable Trust MENA, WW
Arnold B. Evans USA
Phil Evans WW
First Western Financial, Inc. USA
FIS Foundation WW
Amy Fuller USA
Edward Galante WW
Gerdau AM
Robert Glazer WW

Stella and Charles Guttman  WW 
    Foundation, Inc. 
Structured Finance Association USA
Buzzy Thibodeaux USA
Twiga Foods on behalf of Peter Njonjo WW
Twitter WW
U.S. Bank USA
Francesco Vanni d’Archirafi WW
Bhakti Vithalani WW
Watson Institute (in-kind) AM

$5,000+
Gina P. Blayney USA
Marcelo Baptista Carvalho AM
Douglas Charles WW
Chevron Products Company AM
Raymond Deeny USA
Disney Worldwide Services, Inc. AM, WW
Eutelsat AP
Genpact WW
Tina and Tim Greinert USA
Hinode Americas
Huron Consulting Group Inc. USA
Irene Cervellera EU
Jonathan Isaacson WW
Lawrence Technological University USA
Wendy and Cesare Mainardi USA
James Munroe USA
Douglas D. Olson USA
Oracle AM, AF

The Hartford Financial Services, Inc. USA
Patricia and James R. Hemak USA
Hilton Grand Vacations USA
Karen Hopkins WW
Monica Howard Douglas USA
IBM (in-kind) AM
Clyde D. Keaton USA
Gunjan Kedia USA
Shiv Khemka WW
Bill Kracunas USA
Vivian Lau AP (ROC, Azerbaijan, 
 Brunei), WW 
Larry A. Leva USA
Loewenstern Fund WW, USA
Lyricos Foundation at the California  EU 
   Community Foundation
Paul E. McKnight USA
Carisam Samuel Meisel on behalf  WW 
   of Carlos Motta
MUFG Union Bank Foundation USA
Muriel F. Siebert Foundation USA, WW
Laura M. Newinski USA
Newmont AF
Stephen O’Hearn WW
Oliver Wyman WW
Otterbox WW
Helen C. Pekny USA
PwC on behalf of Shannon Schuyler WW
RBC Global  USA
Marna J. Ricker USA
Dino E. Robusto USA
Salesforce EU, MENA
SAP America, Inc. USA

David Oskandy WW
Margaret J. Richcreek USA
Gus Schmedlen WW
Sherman & Howard LLC USA
Lawrence W. Sidwell USA
Claudia Slacik WW
Jaime Valles AM

$2,500+
Dawn Carson AM, WW
David Cunningham WW
Mariella de Aurrecoechea AM
Michel de Wolf WW, EU
Enterprise Holdings Foundation USA
Jhamandas Watumull Fund AP
Gerjon Kalaci AM
Maren Lau AM
Law Trust Africa
Jeanette and Ron Lee USA
Logistics Management Institute USA
Eric Lowitt WW
Luciano Macagno AM
Randal Mays USA
David Moore USA
Claudio Muruzabal AM
Shawn B. O’Hara USA
Onedigital USA
Edward M. Priem USA
PwC and PwC Employee Giving USA
Karen Reddington WW
J. Scott Riddile USA
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OUR DONORS

Steve Sear WW
Tere Stouffer WW
Sean Summers AM
Jean Dominique Virchaux AM

$1,000+
Melanie and Sam Adams USA
ADP AM
Allianz Life Insurance Company  USA 
   of North America
Maria Eugenia Avila AM, WW
Howard Bartner USA
Sandra Beach Lin USA
Bill Stroecker Foundation USA
BlackRock AM
Camille Blair AF, AM (ROC & 
 Peru), WW
Donna S. Buchanan USA
James Burch USA
Marva Campbell WW
Dianne Chinnes USA
Chritophe and Sharon Leclerq EU
Ronald D. Cody USA
Brandie Conforti AF, AM, AP, WW
Ray E. Darby USA
Silvia Davila AM
Erich De La Fuente AM
Ronald Diamond WW
DQ Institute AM
Frank W. Evans USA
Frank Fan WW
Mark A. Fiore USA

Alan C. Veeck USA
John R. Weil USA
Kimberly and Daniel Wenzel USA
Hudson Whitenight USA
Peter Zane WW
Julie Ziff USA

$500+
Kathy Arnes USA
Edwin Bodensiek USA
John M. Box USA
Karen Bressler WW
Ruby Bright USA
Kristina Cassiday USA
Susan Cohen USA
Chase Crump USA
Mariano Dall’Orso AM
Jackie and Rick Dant USA
David Earle USA
Kimber Glorioso USA
Milton Goldwasser USA
The GoodCoin Foundation WW
Julie S. Gordon USA
Kevin R. Hattery USA
Ipsos Insight LLC USA
Brad Kaufmann USA
Katie M. Keane USA
Benjamin B. LeCompte III USA
Matt Leitz WW
Sharon Lents USA
Gail and Bruce Luckett USA
Madison USA
Gary Mitchell WW

Mónica Flores Barragán AM
Becky Frankiewicz USA
Michelle Green USA
James B. Hayes USA
Pam and David A. Hicks USA
Ellen G. and Stephen G. Hoffman  WW 
   Gift Fund
Clare Horan AM
Kyle H. Hybl USA
Basil Khalil AM
Knox/Algere Charitable Fund WW
LandrumHR / hrQ, Inc. USA
Tom Landsness USA
Carlos Latorre Lopez AM
Marty Lee USA
Loop & Tie WW, USA
Fiona Macaulay WW
Diego Majdalani AM
Frank J. McIntosh USA
Richard Murray USA
Jerry V. Mutchler USA
Robert Olden WW
Leslie Pierce USA
Kris and Garrett Ponciroli USA
Jeannine Reilly USA
Linda Santinoceto USA
Andrew Schmahl WW
Julie and Steve Schmidt USA
Gerald D. Scott USA
Rakesh Shalia AM
Laurie Stearn USA
Driss Temsamani AM
Clay Teramo USA
Andrew Tipping WW

Marcia Morris WW
Alphie Mullings Aiken AM (Jamaica)
Edward P. Murray USA
James R. Perrin USA
Lisa Riley USA
Lisa Ring USA
Christine Schluter WW
Richard Slifka WW
Wayne A. Smith USA
Elizabeth Stansel USA
Katie Surico WW
Joe Thomas USA
Maggie Thomason USA
Elena Tosheva WW
Thomas Tuttle WW
Kenneth Vacovec WW
Judy and Ken Wasoba USA
Thomas D. Weldon USA
Wohlsen Construction USA
John Worcester USA
Gail D. Yates USA
Veronica Zsolcsak WW

Up to $499
Ryan Aanerud USA
Jacqueline Abreu WW
Carolyn and Boyd Adams USA
Victor Adegboye WW
Carol Agranat WW
Howard Agranat WW
Hector Aguilar AM
Iyinogooluwa Ajayi WW
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OUR DONORS

Oluomachi Blessing Alago WW
Alcon Lighting, Inc. USA
Thomas Alessi WW
A-LIGN Compliance And Security, Inc. USA
AmazonSmile Foundation AF, WW
Jennifer Anderson USA
Paul Anderson WW
William S. Annino USA
Anonymous Donor AF
Susan Arrington USA
Nancy L. Arsenault USA
Pete Atha USA
Will Austin WW
Jacob Bear WW
Melissa Belkin USA
Benevity Donor AP
Robert Berndt USA
BI Worldwide WW
Diane L. Birkeness USA
Katherine Blanchette USA
Robert H. Blanchette USA
Theo Boots USA
Roma Borland USA
Douglas G. Boyd USA
Barry Braunstein WW
Janet Bristeir WW
Bill Bucklew WW
Eileen Burnley USA
Bonnie Burt USA
Michael Cahill WW
Betty Capaldo USA
Kendall M. Carlson USA
Steve Carlson USA

Richard Carpenter WW
Steven Carpenter WW
Jennifer Cazares USA
CHEP USA Inc. USA
Adam Chojnacki WW
Chika Chukudebelu WW
Larry Colbert USA
Lisa Conley USA
Lisa M. Connor USA
Michael Contompasis WW
Scott Cornish WW
Cousins Family Foundation USA
Robert Cox WW
Roossely Delica WW
Cathy Demers WW
Mark A. DeWitte USA
Christina DiBitetto WW
Deborah L. Dingwall USA
Anita Dinwiddie USA
Steven Dobkin WW
Susan Dobriner WW
Thomas Doehrman USA
Michael Douvadjian WW
Kathleen Doyle WW
Gary W. Edwards USA
Iberedem Ekure WW
Halima Eros WW
Erin Esparza WW
Isaac Ewaleifoh WW
Bich Lien Eymery AM
Jasmin Eymery AM
Stephen Fankhauser WW
Nancy Feldman WW

Sheila Fishlowitz USA
Sara Fleschner WW
Donald T. Floyd USA
Lili Forouraghi USA
Lisa Foster WW
Cathy Francomano USA
Chris Gabrieli WW
Lee Gartley WW
Stephen G. Gaylord USA
D. Gerke WW
Dennis P. Gilfoyle USA
Tami and John Godsey USA
Kerri Gogolin WW
Laura A. Goodman USA
Great-West Financial WW
Maxine Greenberg WW
Janet A. Griffin Koehler USA
Jim Guay USA
Kim L. Hacker USA
Quentin G. Heisler WW
Deborah Hendrix USA
William Henry WW
David Herman WW
Marjorie Hillback WW
Michael Hirsch WW
D. Hook WW
Dale Huffman USA
Thomas Jacks WW
Kathe Jervis WW
Arthur Johnson USA
Cindy D. Johnson USA
Dale Johnson USA
Tina Johnson WW

Janyce E. Jones WW
Margot Jones WW
Bernard Kaplan WW
Richard Katzman WW
Jonathan Keep WW
Cornelia Kelley and Luco Lacambria WW
Peter Kelly WW
Matthew A. Kemper USA
John KilBride WW
Morton Allen Kirtley USA
Marie-Christin Klinke WW
Edward Kowit USA
Andrew Krack WW
Alfred Lam WW
Crystal Law USA
Miguel Lessing WW
Michael Leven WW
Shae-Alicia Lewis WW
Peter Liang USA
Lincoln National Corporation USA
Debra Lloyd WW
David A. Loose USA
Sally L. Luttrell USA
Camila Machado WW
Jennifer Malenky USA
Charlie Marelli WW
Marcia Marshall USA
Mass Mutual WW
James Massengale WW
Tara May WW
Nancy McCarty USA
Carolyn M. McDole USA
Matthew McDonough USA
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OUR DONORS

Bonnie McLain WW
James McNamara USA
John A. Meister USA
Larry Messing USA
Edward L. Miller USA
Constance Mitchell WW
Dana Mitchell WW
Timothy Morck WW
Joseph Moreno WW
Sally Moynihan-Stamper USA
Carol Mozak-Wolff USA
Becky Mulka WW
Greg Munson USA
Manjula Nandasiri USA
Bruce Nasby USA
Chinonso Ndimantang WW
Emily Neill WW
Frank Nelson USA
Michelle Ng USA
Lorrie Noggle WW
Lucy M. O’Donnell USA
Ololade Ogeye WW
Olakunle Oguneye WW
Rie Oishi WW
Sheyi Oladipo WW
Abayomi Olorunsola WW
Olu Oni WW
Laurie Onstott USA
Lawrence Onyeagusi WW
Orchard Yarn & Thread Company, Inc. USA
Simone Otenaike WW
Doris Pagelkopf USA
Mark N. Pankner USA

Sarah R. Parker USA
Joanne M. Pastula USA
Marjorie Patkin WW
PayPal Giving Fund AF 
Susan Penta WW
Jeffrey Pikul WW
Thomas Plamondon WW
Paul Pofcher WW
Jeannie K. Porter USA
Arturo Prioletta WW
Michelle Quaif USA
Randstad Holding DV USA
Sarah Rapp WW
Ken Reinhart WW
Arnold Reisman WW
Marthe Garly L. Remy WW 
Nick Reyes WW
Linda L. Rimer USA
Susan Roberts WW
Brandon Rodriguez WW
Mike Roer USA
Irene L. Rose USA
Steve Russell WW
Andra Samelson WW
Ada Sanchez USA
Mark Santelman WW
Elaine Saunders USA
Arthur Schawbel WW
Steve Schawbel WW
Andy Schenck USA
Jennifer Schnieders USA
Linda Schoelkopf USA
Jason Schulman AM

Pamela M. Seaholm USA
Donald Sedlock WW
David Serpa USA
Jacqueline Shoback WW
Shuffieldlowman Attorneys  USA 
   and Advisors
Ronald Simms WW
Tashaya Singleton WW
Richard Skelton USA
Rachel Skerritt WW
Stephen Sloane WW
Max Smart WW
Regina Snowden WW
Beverly Speer USA
Susan Stevens WW
Frank G. Stryganek USA
Jackie Summers USA
Lloyd Swaim WW
Allen E. Tate USA
Samuel Taylor USA
TELUS Corporation WW
Jan Tesch USA
Wayne Therriault WW
Dixie Thompson WW
Natalie Thornton USA
Richard Tinsman WW
Joseph Tortora WW
Robert Tosti WW
Robin Travers WW
Lisa Tynan WW
Nnenne Ude AF (Nigeria)
Teresa S. Vaccaro USA
Jasper van Zon EU

William X. Vance USA
Edward Wallace WW
Arlene Wanninger USA
David Waters WW
Shannon Weinstein USA
Edward Westerman WW
Cindy Westfall USA
Eleni Wilding WW
Ilyon Woo WW
Sally Worden USA
Donna L. Wright USA
Shatia Young USA
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CONTACT JA WORLDWIDE

JA ASIA PACIFIC
MAZIAR SABET
President and CEO

Unit 102, 1/F
Beautiful Group Tower
74-77 Connaught Rd Central
Central, Hong Kong

Tel: +852 5316 2146
maziar.sabet@jaasiapacific.org
jaasiapacific.org

JA EUROPE
SALVATORE NIGRO
CEO

Rue Victor Oudart 7
B-1030 Brussels, Belgium

Tel: +32 2 735 9720
info@jaeurope.org
jaeurope.org

JA USA
JACK E. KOSAKOWSKI
President and CEO

One Education Way
Colorado Springs, CO 80906
United States

Tel: +1 719 540 6245
jkosakowski@ja.org
jausa.ja.org

JA AFRICA 
SIMI NWOGUGU
CEO

5,2 Jungle Road, East Legon
P.O. Box CT 11239
Cantonments
Accra, Ghana

Tel: +233 200 073 574
simi.nwogugu@ja-africa.org
ja-africa.org

ASHEESH ADVANI
President and CEO
asheesh.advani@jaworldwide.org

BRANDIE CONFORTI
Global Chief Development Officer
brandie.conforti@jaworldwide.org 

CAROLINE JENNER
Chief Operating Officer
caroline.jenner@jaworldwide.org

TERE STOUFFER
Chief Marketing Officer
tere.stouffer@jaworldwide.org 

JOSEPH TORTORA
Chief Financial Officer
joseph.tortora@jaworldwide.org

131 Dartmouth Street, 3rd Floor
Boston, MA 02116
United States

+1 617 315 8563
contact@jaworldwide.org
jaworldwide.org

INJAZ AL-ARAB 
JA MENA
AKEF AQRABAWI
President and CEO

Shmesani Ma’roof Al-Rasafi, St. 
#36 2nd floor
P.O. 941033
Amman, 11194, Jordan

Tel: +962 6 568 1147
akef@injaz-arabia.org
injazalarab.org

JA AMERICAS 
LEO MARTELLOTTO
President

Av. del Piamonte S/N
Quebrada de las Rosas
5003 Cordoba, 
Argentina

Tel: +54 9351 3028466
leo@jaamericas.org
jaamericas.org

Photo by Duy-Pham

25



+1 617 315 8563
contact@jaworldwide.org
jaworldwide.org

131 Dartmouth Street, 3rd Floor
Boston, MA 02116
United States


